In today's interconnected global landscape, public relations plays a pivotal role in shaping organizational
reputation—regardless of size, industry, or sector. This comprehensive training on International Protocol and
Etiquette is designed to provide participants with essential knowledge and modern strategies to manage
and implement successful international public relations initiatives. It emphasizes the critical nature of
international protocol, etiquette, and event management in building and maintaining relationships across
borders.

This program highlights the importance of mastering international communication norms and cultural
sensitivity to achieve professional effectiveness in global environments. Participants will explore the
meaning and role of international protocol, gain a thorough understanding of etiquette in diplomatic and
corporate contexts, and acquire practical skills through immersive training sessions.

The course also introduces the roles and responsibilities of international protocol professionals, including
managers and consultants, empowering participants to navigate ceremonial events, formal gatherings, and
cross-cultural exchanges with confidence and competence.

Intended Audience:
This training program is suitable for a diverse range of professionals seeking to enhance their international
public relations capabilities, including:

e Individuals aspiring to pursue careers in international public relations

e Communication specialists and public relations officers working in international organizations

e Managers and senior executives overseeing global communication strategies and crisis management

e Students and graduates preparing for professional roles in international relations, diplomacy, or
public communication

Learning Objectives:
By the end of this International Protocol and Etiquette training program, participants will be able to:

¢ Understand the core principles and rising significance of public relations in the face of international
challenges

¢ Gain a comprehensive overview of the external tools and resources available for international public
relations efforts



Respond effectively to global crises and emergencies through strategic communication

Exhibit professionalism by adhering to established local and international protocols, ceremonies, and
etiquette practices

Utilize informational resources to strengthen global public relations campaigns

Recognize and apply ethical and legal principles in the execution of public relations responsibilities

Targeted Competencies:
Upon completion of this program, participants will develop the following competencies:

In-depth understanding of how international public relations influence global reputation and
perception

Ability to identify and leverage external support structures for successful international campaigns
Proficiency in handling public relations during global crises with clarity and transparency

Expertise in practicing protocol and etiquette relevant to both local and international contexts
Strategic use of informational and data resources to support decision-making in global public
relations

Capacity to build and maintain strong relationships with global media outlets and achieve optimal
press coverage

Effective use of modern technologies to enhance international communication and public relations
strategies

Ethical judgment and adherence to professional and legal norms in cross-cultural engagements
Strong networking abilities and skills to establish strategic global alliances and partnerships
Practical know-how in managing high-level events involving international dignitaries and important
guests

Course Content Overview:

Unit 1: The Function of Public Relations in Image Building

Understanding organizational image and stakeholder perception

Distinguishing between perceived and desired reputations

Evaluating current brand positioning and future aspirations

Managing public opinion shaped by diverse audiences

Building knowledge and fostering acceptance through empathy and engagement



Unit 2: Legal and Ethical Dimensions of Public Relations

Exploring the moral obligations of public relations professionals

Understanding ethical behavior as defined by widely accepted standards

Reviewing professional codes of conduct such as those by global institutions

Managing reputation while navigating legal risks and commercial fraud

Understanding copyright laws, licensing rights, and proper acknowledgments in public relations
content

Ensuring legal continuity and respect for intellectual property ownership

Unit 3: Global Public Relations Resources

Evaluating international public relations consultancy firms and their services

Exploring the roles of global media organizations and national press agencies

Learning about relevant associations in the media and public relations industries

Understanding the benefits and drawbacks of outsourcing public relations tasks

Classifying different types of consultancies and choosing the appropriate fit for global campaigns

Unit 4: Structured Planning for Public Relations Campaigns

¢ Conducting comprehensive situation analysis
Defining clear and measurable objectives
Identifying and segmenting target audiences
Selecting appropriate communication channels
Establishing evaluation criteria to measure success
Planning and managing budgets efficiently

Unit 5: Crisis Management in International Public Relations

 Defining crisis management in the context of global communications

¢ Preparing and adapting strategic responses to emergencies

e Training teams and refining crisis plans continuously

¢ Balancing internal coordination with public-facing messages during crises
 Aligning recovery strategies with public relations objectives

Unit 6: Engaging with the International Media Environment

¢ Managing relationships between leadership and target audiences
* |dentifying key opportunities in visual and audio broadcasting media



e Leveraging archival materials and documentaries for public awareness
¢ Gaining insight into specialized platforms such as United Nations Television and the United Nations
News Service

Unit 7: Information Technology and Communication Optimization

Navigating international communication networks and associated risks

Following best practices for digital correspondence and communication etiquette
Designing effective promotional and informational content for global audiences

Utilizing digital platforms for public relations outreach and stakeholder engagement
Implementing audience feedback tools such as online surveys and opinion polls

Creating databases to support ongoing public relations activities and strategy formulation

Unit 8: Etiquette, Protocol, and Event Management

¢ Understanding human behavior and its influence on communication styles

Practicing proper etiquette during receptions and follow-ups

Recognizing appropriate protocols when engaging with high-profile individuals

Drafting formal invitations and organizing high-level meetings and conferences

Executing proper protocol when welcoming international guests and dignitaries

Applying learned skills in simulated environments that reflect real-world public relations scenarios

This training program offers participants a comprehensive foundation in international public relations,
emphasizing the significance of protocol and etiquette in shaping global interactions. Upon completion,
professionals will be prepared to represent their organizations with excellence, diplomacy, and cultural
intelligence in any international context.



