
 

Introduction
Welcome to the Advanced Social Media Marketing Training Program. This intensive five-day course delves
deeply into strategic concepts, equipping you with the high-level skills needed to execute innovative,
content-driven strategies across multiple platforms.

Tailored for senior professionals, this course is designed to help you master the art of social marketing and
lead innovative initiatives within your organization. The curriculum merges best practices with strategic
implementation, preparing you for success in the ever-evolving digital landscape.

Upon successful completion, participants will earn the Advanced Social Media Strategy Certification,
demonstrating their expertise in advanced social media marketing. This certification recognizes your ability
to achieve real-world results through sophisticated social media strategies.

Advanced Social Media Concepts
Our program integrates core topics that will grant you an Advanced Social Media Strategy Certificate, a
testament to your mastery of advanced social media concepts. This certification reflects our commitment
to providing you with cutting-edge knowledge and preparing you to lead with confidence in the
competitive digital space.

Targeted Groups
This course is for professionals who are already leveraging social media and wish to enhance their strategic
capabilities, ensuring their social media marketing efforts provide measurable value to their organizations.

Marketing professionals eager to stay ahead in social media strategies
Public Relations (PR) professionals looking to integrate advanced tactics into their communication
practices and excel in social media coaching

Course Objectives
By the end of this advanced social media training, participants will:

Gain the ability to identify issues that can be solved using social media and create substantial
organizational value.
Learn to pinpoint weaknesses in existing strategies, understand their causes, and apply corrective
measures.
Be equipped with frameworks to ensure social media efforts offer measurable benefits to their
organizations.



Stay proactive by understanding and anticipating the evolution of the online space, including
emerging tools and approaches.
Advocate for the integration of social media functions within the broader organizational structure,
rather than keeping them siloed.
Be prepared to navigate and manage potential risks associated with social media usage.

Targeted Competencies
At the end of the course, participants will have the following competencies:

Mastery of diverse social media channels in a corporate setting.
Enhanced communication skills tailored for digital platforms.
A deep understanding of advanced PR strategies for the digital age.
Expertise in strategic thinking for digital communication and marketing.
Skills in planning and producing compelling video content.
A solid grasp of Search Engine Optimization (SEO) to boost online visibility.

Course Content

Unit 1: Advanced Social Media Skills for Communications and PR

Explore new social media channels for corporate engagement.
Align online tactics with broader communication goals through advanced social media strategies.
Learn techniques for creating engaging and effective social media content.
Understand the essentials of managing results-driven social media teams.

Unit 2: Social Media Strategy

Analyze case studies of successful online communication campaigns.
Learn how to develop a comprehensive online communication strategy for your business.
Design systems and processes to drive effective engagement in social media within your
organization.

Unit 3: Online Thought Leadership and Influencer Engagement

Identify and nurture thought leadership in the digital realm.
Leverage online influence to your advantage by cultivating a strong digital presence.
Master strategies for building online influence and engaging with digital influencers.
Understand best practices for collaborating with influencers.



Unit 4: Creating Video for Corporate Communications and the Web

Plan and execute impactful video content for corporate communications.
Learn techniques for optimizing on-camera performances.
Engage in hands-on video production, from filming to editing.
Understand post-production essentials for polished video content.
Master tactics for sharing videos effectively on online platforms.

Unit 5: Content and Search Optimization

Dive into in-depth SEO training to boost your content's online visibility.
Develop effective strategies for using links and keywords to enhance digital presence.
Learn how to optimize press releases and web content for search engines and social media platforms.
Create cutting-edge content strategies that elevate your organization’s online profile.

 


